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Retail inventories continue sharp growth

Fig. 1: Retail Inventory vs. The latest inventories data from the US Census Bureau
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Which brings us to a very important question: how much have actual retail inventories
deviated from the trend line since 2011, when most of the post-financial crisis effects had
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disappeared? This is shown in Figure 2. Fig. 2: Retail Inventory Deviation vs.
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declined to a level of 3.0%. It would therefore be correct
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excessive compared to the long-term trend. 523588325588

For some retailers, inventory buildup may be a hedge against coming tariffs. On the other
hand, a potential implication is that if consumer spending suddenly is reduced due to the
inflationary effect of tariffs, the retailers might well have excess inventory on their hands.
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Sea-Intelligence is a leading provider of Research & Analysis, Data Services, and Advisory Services within the global supply
chain industry, with a strong focus on container shipping. Combining strong quantitative analytical skills with a deep
understanding of the supply chain industry, based on many decades of experience at all central parts of the Ocean supply
chain, Sea-Intelligence supports customers across all stakeholder groups.
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